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1.3 Correct writing of brand name
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1.5 Additional graphic elements



1.1 Logotype

1. Elements of a corporate style

The main version of the logotype consists of a combination of the trademark signature red color graphic 
and the name of the trademark in signature gray color.

Russian version English version

In printing, souvenir production and documentation, 
the version of the logotype with the descriptor is used:

The main version is in use
for setting the logotype on the product
and, in cases where using the version with 
the descriptor is technically difficult or impossible.



In some cases, when it is not possible to place the logotype
in the main (horizontal) version, the vertical version is allowed:

Design logic:

1.1 Logotype

1. Elements of a corporate style



1.1.2 Logotype. Options

1. Elements of a corporate style

Additional logotype versions on the backgrounds of base 
colors, which do not match the primary brand colors.

Additional logotype versions on the backgrounds 
of corporate and other friendly colors.

In the event that it is not possible to place the logotype 
on a white, corporate or base background, it is necessary 
to preserve the readability as much as possible and not to 
disturb the visual balance.



1.1.3 Logotype. Placement principles

1. Elements of a corporate style

X is the height of the letter "H".
Defines the area of the protective field and is the 
minimum value of the margin between the logotype and 
the edge of the layout, and also determines the thickness 
of the logotype frame, beyond which
extraneous elements are not allowed to enter.

The minimum dimensions of the original block are 
determined according to the capabilities of the 
manufacturer of the product.
Key requirement: 
good readability of the elements.

The space of the protective field with the height of "H" is the 
minimum allowed. It can be increased (if necessary).



1.1.4 Logotype. Unacceptable transformations

1. Elements of a corporate style

Invalid:

 Placement on the 
background with poor contrast

1. Changing the composition Using effects2. 3.

Changing the color4. Distortion and deformation Use of other fonts5. 6.

QTECH 
МИР ДОСТУПНЕЕ

All parts of the logotype are always in a certain proportion and have a fixed position relative to each other.   When the 
original block is used correctly, consistency is achieved in all types of products to ensure the most effective impact 
on the consumer. Changing the logotype without the purpose of rebranding ruins the perception of the brand.



1.2 Signature colors

1. Elements of a corporate style
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In addition to the company colors, basic colors are used, represented by the classic extreme values   of black and 
white, as well as gray:

Signature red Signature grey
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Basic colors: Additional color:

Basic colors must predominate all communications of the brand for its correct identification.

Additional color gives support to basic colors 
and expands opportunities of corporate design 
and presentation materials.



1.3 Correct writing of brand name

1. Elements of a corporate style

In the text articles, advertisement printing, etc., the correct spelling of the brand is QTECH.

For example:
QTECH is a Russian developer and manufacturer of telecommunications and IT equipment.

or
QTECH participated in the Partner Conference.

In the business documentation (company details, when drafting the contract):

Full name – QTECH Limited Liability Company 
Short name – QTECH LLC.

For example:
QTECH LLC, hereinafter referred to as "Supplier"…

The Kyutek, Qtech, KYUTEK options are not allowed



1.4 Fonts

1. Elements of a corporate style

Optional font 

Roboto
It is used in design, design works, office work.

Bold
АБВГДЕЖЗИКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдежзиклмнопрстуфхцчшщъыьэюя
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789@#$%

Normal
АБВГДЕЖЗИКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдежзиклмнопрстуфхцчшщъыьэюя
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789@#$%

Light
АБВГДЕЖЗИКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдежзиклмнопрстуфхцчшщъыьэюя
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789@#$%

Base font

Arial
Applies in all cases except those provided for 
the Roboto font.

Bold
АБВГДЕЖЗИКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдежзиклмнопрстуфхцчшщъыьэюя
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789@#$%

Regular
АБВГДЕЖЗИКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдежзиклмнопрстуфхцчшщъыьэюя
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789@#$%



1.5 Additional graphic elements

1. Elements of a corporate style

Two types of graphic elements serve as an additional 
decorative objects to increase brand awareness:

1. The ring and its segments are in the original red or 
light gray color.

2. A  unit consisting of 8x3 circles of a 
signature red or light gray color.

Blocks can be shortened 
if the image is forced to the edge 
of the layout.



02.
PRODUCT
DESIGN

2.1 Logotype placement on the equipment
2.2 Packaging design
2.3 Collateral printing design



2.1 Logotype placement on the equipment

2. Product design

Logotype placement on a dark colored chassis 
using a switch as an example.

Pantone 201C Pantone White

Logotype placement on new 
equipment must be agreed 
with marketing department.



Logotype placement on a light colored chassis, 
using the camera and router as an example.

2.1 Logotype placement on the equipment

2. Product design

Logotype placement on new 
equipment must be agreed 
with marketing department.



Logotype placement on the switch chassis.
Depending on the switch model, the logotype location 
and size may vary.
The logotype is used without a descriptor.

Pantone 201C Pantone White

To ensure that the logotype is visible and readable, it is necessary to leave a space 
around it — a protective field that does not contain any text or images. The size 
of the protective field is defined as the set value of X (height of the letter "H"). 
Margin space is the minimum allowed but can be increased.
The logotype uses right alignment with product model name and name 
of the company.

Logotype placement examples on the switch chassis:

QSW-8250-28F

2.1 Logotype placement on the equipment

2. Product design



2.2 Packaging design

2. Product design

Example of packaging design
for IP video camera.

Layouts are pre-approved with the 
Marketing department and the EEP 
(External Economic Procedures) 
department



Example of packaging 
design for the router.
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КОМПЛЕКТ ПОСТАВКИ:
Домашний роутер 
QBR-1041AC — 1шт.
Блок питания 9V, 1А. INPUT:
100-240V, 50-60Hz, 0,3А — 1шт.
Патч-корд — 1шт.
Инструкция пользователя — 1 шт.

WWW.QTECH.RU

ДОМАШНИЙ
ИНТЕРНЕТ-КОМПЛЕКТ
QBR-1041AC
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2.2 Packaging design

2. Product design

Layouts are pre-approved with the 
Marketing department and the EEP 
(External Economic Procedures) 
department



2.3 Collateral printing design
2. Product design

Manual with warranty card design example.

Layouts are pre-approved with the 
Marketing department and the EEP 
(External Economic Procedures) 
department



Consultations on corporate style application:

marketing@qtech.ru

Marketing Materials

https://www.qtech.ru/press/marketing/

4.1 Marketing materials

4. Contacts
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